
The Art of the Op-Ed
Sharing Your Expertise with the Public
Dr. Michael E. Bednarczuk
Assistant Professor
Department of Political Science & Public Management

Presented on behalf of the Center for Advancement of Faculty Excellence



My Experiences
• Local and National Op-Eds
• Several Radio and Television Appearances



What Is An Op-Ed?
• Opposite the Editorial Page
• Views from experts on the issues of the day



Why Do It?
• Want to Influence Public Policy and Debate
• Disseminate Research

• Effective for Public Outreach and Impact
• Personal Recognition and Professional Satisfaction



But!
• Academics with strong Republican views were rated 39% less credible than their neutral peers, while 

those with strong Democratic views were seen as 11% less credible than their neutral peers.
• “Trust in science is key for making informed decisions and shaping good public policy. But with trust in 

scientific authority facing challenges, this study shows how crucial it is for academics to find the right 
balance between being visible and staying credible...Our findings suggest that science communication 
is inherently polarising, so striking a balance in communication is essential”

• Alabrese, Capozza, and Garg 2024
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• Make it from your field, not from you



Op-Ed Structure
• Lede

• Written around a news hook (timely)
• Sets the scene, grabs attention

• Thesis
• What is your argument?

• Point One
• Point Two
• Point Three
• To Be Sure...
• Conclusion (with a kicker)
• 600-800 words



Example
• Tenth Anniversary (Hook)
• Did they accomplish their goals?

• No
• Examples

• To Be Sure...
• Have had an impact

• Here, here, and here



How To Do It
• Make sure the facts are correct
• The more complex the thought, the shorter the sentences

• Research has shown that the motivations of politicians are myriad. Three classical schools of 
thought...

• Research shows that politicians want to stay in office. 
• Numbers are powerful, but use sparingly

• No equations, no math
• Cut the jargon

• Not experts, but educated



Where To Send It?
• What’s the Scope?
• Local

• Local outlets prefer local authors
• Tennessean, Clarksville Now

• National
• The Hill, New York Times, Washington Post, Wall Street Journal

• Email the editor
• Introduction (who you are, what you wrote)
• Follow up in 2-3 days
• Check on edits, can ask about the headline



Any Interview Prep
• Don’t Get Out Over Your Skis!

• Answer the question you wish they asked
• What are your top 2-3 takeaways

• Keep it conversational
• How would you explain it to your parents?
• Audience is not paying attention



Radio Interview Prep
• Reliable phone connection
• Silent room
• Have notes in front of you
• Two calls from them



Television Interview Prep
• Solid colors or loose patterns

• Tight stripes look wavy on screen
• Arrive early
• Ask about makeup
• Cough drops, not water



Getting Your Work Out There
• Connect with journalists

• Read who covers your fields
• Introduce yourself and what you can bring to them



Questions? 


