Founded in 1927, Austin Peay
State University is a
comprehensive, state-assisted
university with an enrollment of
approximately 9,000 students.
APSU was named in honor of
the late Tennessee Governor
Austin Peay, who served from
1923-1927.

With  a main campus in
Clarksville, Tenn. and a
satellite campus on post at Fort
Campbell, Ky., APSU is one of
47  universities, community
colleges and technology
centers in the Tennessee
Board of Regents system, the
sixth largest system of higher
education in the nation. The
University offers a full range of
academic programs at the
associate, baccalaureate and
master’'s degree levels in the
arts, sciences, business and
selected professional
programs.  APSU offers 13
online degree programs and
hundreds of Web-based
classes. Among APSU’s many
points of distinction are its
outstanding programs in the
sciences, two centers of
excellence in the creative arts
and field biology and four
chairs of excellence in the
creative arts, business, free
enterprise and nursing.

An integral part of Clarksville, a
rapidly growing city of more
than 100,000 located 45
minutes northwest of Nashville,
the University led the state in
enrollment growth in recent
years. Since 2000, Austin Peay
has renovated and erected
numerous top-of-the-line
facilities on its 160-acre main.
Of the universities offering
classes on post at Fort
Campbell, only APSU has
been given permission to
construct its own building. The
University enrolls more
students at the Fort Campbell
Center than the other five
institutions combined.
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General Description

The Sports Information/Athletics Marketing Coordinator reports to the Sports Information
Director and is responsible for various marketing and promotional tasks for athletic events,
assisting with sports releases, statistical data and publications.

Primary Duties and Responsibilities

Manage all communications and media relations for assigned sports, assist with the
supervision of the department’s media relations efforts for 15 intercollegiate programs
and assist in publicity efforts to enhance the overall image of the University.

Assist in the marketing and promotion of the Athletic Department’s 15 intercollegiate
programs and manage the department’s in-game promotion efforts for football, men’s
basketball and women'’s basketball.

Write and edit various department communication materials, including media guides,
postseason publications, press releases, game notes and sport-specific content for the
department’s website.

Coordinate the Governor’s Sports Radio Network, including the streaming of live events
on the Athletic Department’s website.

Supervise and coordinate game-day media operations and supervision of game-day
staff, including statisticians for assigned sports.

Field and direct responses to interview requests from local and national media.

Maintain historical records and statistics for assigned sports.

Assist in mentoring student assistants and interns.

Write and post creative content for Athletic Department’s website.

Nominate deserving student-athletes, coaches and administrators for academic and
athletic awards.

Work to create positive publicity for the academic achievements and community service
initiatives of the Athletics Department.

Proactively share story ideas on Athletics department student-athletes and teams with
media.

Develop and maintain positive working relationships with local, regional and national
media covering the Athletics department.

Work collaboratively with University Public Relations and Marketing staff on various
projects and initiatives.

Perform other job-related duties as assigned.

Essential Functions

Ability to efficiently operate a personal computer and associated software (Outlook,
Word, Excel, Adobe InDesign, Adobe Photoshop, etc.) and SungardHE Banner.
Demonstrate knowledge, understand and commitment to compliance with APSU, OVC
and NCAA policies, rules and regulations.

Ability to communicate effectively and appropriately.

Ability to maintain confidentiality of records and information.

Ability to interact in an effective and appropriate manner with diverse populations, the
University community and the public.



Essential Functions continued

Ability to detect and correct grammatical and spelling errors in written correspondence.
Ability to maintain files accurately, in paper and in software programs.

Ability to handle multiple tasks simultaneously.

Ability to effectively supervise personnel and complete all associated personnel actions
in a timely and accurate manner.

Knowledge of requirements for compliance with all NCAA and OVC rules related to the
responsibilities of this position.

Ability to efficiently use statistics and statistical programs (StatCrew and Automated
Scorebook).

Ability to effectively coordinate events and programs with the media.

Ability to travel to locations outside of the University area.

Ability to write, edit and/or develop articles, reports and publications.

Ability to organize and coordinate athletic events.

Ability to accurately prepare and maintain records and reports.

Ability to work nights and weekends, including irregular and extended hours, in
preparation for and during athletic events.

Ability to travel with assigned teams for competitions as required.

Ability to follow AP style guidelines.

Required Minimum Qualifications

Bachelor’s degree in journalism, public relations, marketing or related field.

Two years of experience in sports information and marketing in a collegiate setting.
Previous work experience in computer word processing, printing and publications
design.

A writing sample and marketing plan sample must be submitted with application.

A background check and official transcript will be required of the successful applicant.

Additional Preferred Qualifications

Knowledge of all areas of sports journalism work, including television, radio and print
media, release and feature writing skills.

Experience in event coverage and as a media liaison.

Experience with desktop publishing and Web editing software.

Experience with all aspects of in-game promotions, including on-court presentation.
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